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W hat do you hope to achieve as 
a street photographer? This is 
a question we posed to dozens 
of talented photographers 

who post their work in Street Photography 
Magazine’s Flickr group. A few of the common 
responses are: 

 to share powerful stories of everyday 
life that awaken emotions in the eyes of 
viewers, 

 to tell story and leave a legacy,
 to travel and capture street scenes in 

cities around the globe and 
 to have images on display in a gallery.

While most of us aren’t aspiring to become rich 
and famous, goals like those mentioned above 
are excellent ones. Recognition is a great 
reward and it can open up 
a world of opportunities 
as a street photographer. 
Consider two main benefits 
that can come from being a 
well-known photographer 
with a strong online presence:

1   You open your work 
up to comments and 
critique, which can 
help you develop your 
talent, style, and skill set 
further.

2   You increase your chances of pursuing 
your passion for street photography 
professionally, whether it be by selling 
your images or teaching others what you 
know.

Besides your unique vision and quality images, 
your greatest asset is your online presence. 

What does a strong online presence include? To 
begin with, you’ll need to create and maintain 
a personal website complete with a portfolio 
of your work. You’ll also need to do some 
online networking on social media sites and 
in photographic communities. Other ways to 
improve your online presence include getting 
your work published and interviewing with 
street photography organizations, publications 

or gurus. 

In this eBook, we’ll cover 
each of these aspects of 
online presence, guiding you 
through the process with 
practical tips and step-

by-step instructions when 
needed. But to get started, we 
need to cover a subject that 
is completely unrelated to 
photography - getting to know 
your market.     

WHY ONLINE PRESENCE IS 
IMPORTANT

-  INTRODUCTION  -

this eBook is 
directed specifically 

towards street 
photographers, 

however, all of the 
information we 
cover is equally 

useful for those of 
you out there who 

prefer other genres 
of photography.

http://streetphotographymagazine.com/
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UNDERSTAND YOUR 
TARGET AUDIENCE
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IDENTIFY YOUR ALLIES
Probably the best way to understand your target audience 
and create a plan of action is to take a close look at the top 
10 online influencers in the street photography field. The 
key here is attitude. Instead of viewing successful street 
photographers as your competition or your enemies, think 
of them as allies. Street photographers such as Eric Kim,                 
Nico Goodden and Valerie Jardin have already found success 
and they can help you do the same. 

“Instead of viewing successful 
street photographers as your 
competition or your enemies, 
think of them as allies.”
In the end, each of us forms part of a global street photography 
community and we will all grow much more and faster if we 
are willing to collaborate and learn from one another. 

LEARN FROM THE PROS:  
STEP-BY-STEP
Step One
Think about the street photographers you admire and who of 
them has a strong online presence. Make a list of names and 
then visit their websites and social media sites.

WHY IT’S IMPORTANT
The first step towards coming up with a strategy to build your on- and even off-line 
presence is to define your target audience (that is, your potential followers and 
fans)  so you can tailor the message you send them accordingly.

Instead 
of viewing 

successful street 
photographers as 

your competition or 
your enemies, think 

of them as allies

http://streetphotographymagazine.com/
http://erickimphotography.com/
http://www.nicholasgooddenphotography.co.uk/
http://valeriejardinphotography.com/


STREET PHOTOGRAPHY     -   6   -     WWW.STREETPHOTOGRAPHYMAGAZINE.COM

Step Two
Check out their social network sites, 
Facebook, Instagram, Flickr, whatever they 
are using. Keep an eye out for which social 
network platforms are being used often by 
street photographers and which ones are 
not. Take note of what each photographer 
posts, how often they post and what 
kind of feedback and comments they are 
receiving. 

You can use all of this information to your 

benefit. By the time you’ve examined a few 
successful websites, you should be able to see 
what kind of content your target audience likes, 
what kind of products, workshops, etc. they are 
purchasing, and you may even be able to identify 
any frustrations your target audience might be 
feeling. If you do notice frustrations, write down 
a few ways you may be able to offer a solution to 
them. 

With your initial research done, it is time to 
start designing your own personal website. 

Tip 
What should you be on the lookout for? As you peruse their websites, take note (that’s right 
- literally write down a few notes) of what headlines they are using, what articles they have 
posted on their blogs, what they are selling, if they have a newsletter or another opt-in of-

fer, what kind of ads they are running and where their content comes from. 

Doing some research ahead of time will serve as the foundation for your own game 
plan. Keep in mind the following points as you do your research:

 Decide what is working for street photographers and what isn’t so you can make 
better choices about which social media platforms and forums to get involved in 
later on. 

 Keep a notebook handy and take notes on successful and not-so-successful 
strategies. Make a list of ideas you want to implement.

http://streetphotographymagazine.com/
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CREATE YOUR OWN 
WEBSITE

2CHAPTER
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Designing your own personal street 
photography website is the single most 
important step in creating a solid online 
presence. What are some other benefits of 
having your own website?

 Searchability - When a fellow street 
photography enthusiast searches for you, 
they’ll find you! Your website will tell 
them all they want to know about your 
work, your skills, your passion and your 
life, first hand. In addition, if you learn a 
little about SEO basics, people searching 
street photography in general may come 
across your website in an organic search.

 Digital �sset - Not only will your blog 
show off your passion and knowledge 
for street photography, over time, your 
posts will build up and turn into a 
valuable knowledge base for other street 
photographers to consult. The bigger 
your knowledge base and the more 
people begin to consult your wealth of 
camera reviews, technique articles, etc, 
the better your search engine ratings 
will become. This knowledge base is 
your digital asset and if it gains enough 
popularity you may even be able to earn 
some extra dough by placing related ads 
on your website. 

 Digital Resume - Your website will 
also serve as a digital resume, complete 

with your portfolio. Magazines, street 
photography festivals and other 
organizations will have everything they 
need to know if they are looking to hire a 
street photographer for a new project.

 New Career Direction  - Creating your 
own website is relatively inexpensive, 
which means if you are already holding 
down a full time job, you can still do it on 
the side with minimal risks. Once your 
website become successful, you may be 
able to make the transition from your 9-5 
job to making a living as a full time street 
photographer.

WHAT’S INVOLVED IN 
CREATING YOUR OWN 
WEBSITE
You need to own it -My deeper meaning is 
that one should not rely on free services 
only like Facebook, Flickr and 500px. I think 
photographers need to have their own 
website even if its a subdomain of a service 
like WordPress.com. The old adage is if your 
service is free, then you are the product. So 
I think it’s far better to actually pay for a 
service which puts you in control. 

The very first thing I recommend is to 
purchase your domain name.  Domain names 
are purchased from a company called a 
“registrar.”  There are many of them with 

WHY IT’S IMPORTANT
Creating your own website is vital to creating a solid online presence. It will help 
others find you as they run street photography related searches, it will serve as a 
digital portfolio and it can be the first step towards a career change.

http://streetphotographymagazine.com/
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Godaddy and Hover being the most popular.   
Many hosting providers will encourage you to 
purchase the domain name through them, but 
I recommend you purchase it separately from 
your hosting account.  This will provide you 
with greater flexibility in the future should 
you decide to change web hosts. Your domain 
registrar will provide you with a service 
called DNS which will enable you to point the 
domain to your hosting provider of choice.
 
 My favorite registrar is Hover. It is owned by 
Tucows, one of the largest top-level domain 
registrars in the world.   I like it because they 
don’t try to sell you any other services when 

you purchase your domain. It also includes 
free domain privacy which prevents the 
general public from seeing who owns the 
domain. Other registrars may look cheaper 
but they charge extra for privacy service.

We use Hover for all of our company domains 
and I recommend it to all of our web 
development clients in need of a new domain.
 
Godaddy is also a very good registrar but 
they try to upsell you constantly during the 
registration process which makes it easy to  
spend more than you really need. Otherwise 
Godaddy is a fine registrar.  

HOW TO BUY A DOMAIN NAME THROUGH HOVER 

Go to www.hover.com
 
Use the search box to see if your domain name is available.  If not Hover will recommend some options.

http://streetphotographymagazine.com/
http://hover.com
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Once you find a domain you like click the big plus button to purchase.

Double check to be sure you have the correct spelling
Too many people have purchased the wrong domain name due to spelling errors...don’t be one of 
them.  I know because I’ve done it myself.

 
  

http://streetphotographymagazine.com/
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Click Secure Checkout then choose your payment method to complete your purchase You 
can purchase the domain for 1-year or longer.  
I suggest 1-year to start.  Hover does a good job of sending reminders at renewal time.

 
  

 
  

Cart Checkout - Hover
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The Manage Your Domains Screen 
Here’s an example of the Manage Your Domains page.   
Click your domain name in the Domain list to manage its settings.

 
  
 
  

WHERE TO START WITH 
YOUR OWN WEBSITE
Website options are almost limitless these 
days. You can use one of several build your own 
website services, build and host your own site 
on a wide variety of platforms or pay a web 
developer/designer to do it for you.  Using the 
services of a designer can be quite expensive 
and not really necessary to start. 
 
•  It’s more important to launch a basic site 

and start blogging.  Therefore I recommend 
starting with a basic free (or inexpensive) 
first.  Once you’re in the groove then think 
about the design. 

•  When creating your own website you have 
two basic options. A fully hosted service 
(meaning the hosting and associated work 
is included with the service) or a self-hosted 
website where you obtain your own hosting 
service and create the website on on it. This 

option is more work for you but also much 
more flexible. I’m going to recommend my 
two favorite fully hosted services and one 
self-hosted option. 

•  Although I create websites for a living, 
showing you how to do it well be on 
the scope of this book. However,  we 
are creating a follow-up curse just for 
photographers that will show you step-
by-step how to get started. Watch for the 
announcement in early 2017.

FULLY HOSTED 
SERVICES
There are literally dozens of roll your own 
website creation services. You have probably 
seen their advertisements on TV and the web 
that say you can make a beautiful website in a 
matter of minutes. In my business and I’ve had 
experience with many of these services and 

http://streetphotographymagazine.com/


STREET PHOTOGRAPHY     -   13   -     WWW.STREETPHOTOGRAPHYMAGAZINE.COM

none of them are easy. And the results are only 
as good as the creator’s imagination and skill 
with the platform. 

For photographers, I recommend two services 
that cost nothing to try. The first is WordPress.
com and the other is Squarespace. 

WORDPRESS.COM
WordPress can seem quite confusing because 
it comes in flavors.   The fully hosted service, 
called WordPress.com,  is owned by a company 
called Automattic. They host millions of 
websites created with the WordPress software. 
And they are the driving force behind the 
development of the open source WordPress 
software project. 

It can be confusing because anyone can 
download the WordPress software for free and 
install it on their own web hosting service.  But 
that’s a different subject that we’ll touch on 
later.  For now we will cover the fully hosted 
WordPress.com service.  

WordPress.com is a fully hosted service that 
offers a Free basic service that may be all you 
need. In addition they provide a Personal 
level for $2.99 per month and a Personal level 
for $8.25 monthly.  They also  provide a menu 
of optional add-on services that can enhance 
your site’s look and functionality for relatively 
small cost.  

One thing I really like about WordPress.com 
is that if you decide to move to your own self-
hosted website on the WordPress platform, it’s 
very easy to migrate your content.  

Starting a site on WordPress.com is very 
fast.   Simply go to the WordPress.com at                      
wordpress.com, click the Get Started  button,  
and use the button on the next page to give your 
website a title. 

WordPress has a very large number of free 
themes that create the look and feel of your site.  
If you want to take your site to the next level 
they also offer a very wide variety of premium 
themes to give you a more unique look. 

Later, if you like the service, you will need 
to upgrade to one of the paid options to 
use your own domain name instead of the 
“yourwebsitetitlehere.wordpress.com” domain 
that comes with the site. 

Here are examples of some photography sites 
hosted on WordPress.com:

• Valerie Jardin Photo Blog: 
 valeriejardin.wordpress.com  

• Juan Jose Reyes: 
 juanjosereyes.wordpress.com

SQUARESPACE
Another hosted service that caters to 
photographers is Squarespace. Squarespace 
gives you a selection of several well designed 
templates, many of which are made 
specifically for photographers. I know some 
very accomplished photographers who use 
Squarespace templates right out of the box 
without any customization, and they look 
beautiful. 

Squarespace is not free to use but it costs nothing 
to sign up and try out. They only charge you if 
you make the website live. As of this writing 
a basic Squarespace account, which is fine for 
most photographers, is $12 US per month. That’s 
not cheap, but they take care of all of all of the 
hosting, software updates and backup. All you do 
is login and manage the content. 

To try Squarespace out go to
www.squarespace.com  and click the Get 
Started button.  Before they even ask for your 
name and email address they show you a 
selection of templates to get started. While all 

http://streetphotographymagazine.com/
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of their templates are very well designed my 
two favorite templates for photographers are 
WELLS and WEXLEY. 

 
Below are some examples of street 
photographer websites using squarespace:

•  Ed Walker: 
  www.edwalkerphotography.com

•   Jake Metzger: 
  www.jakemetzgerphotography.com/travel
•  Valerie Jardin: 
  www.valeriejardinphotography.com
•  Nicholas Gooden: 
  www.nicholasgooddenphotography.co.uk

 

A SELF-HOSTED 
WEBSITE
In my opinion, the best software for a self 
hosted website (one that is run on your own 
hosting accounts) is WordPress. Not to be 
confused with the fully hosted WordPress.com 
service.  This option utilizes the open source 
WordPress content management system (CMS). 
It is very popular, currently hosting 27% of the 
top 1 million websites in the world. 

I like WordPress because I make my living 
developing specialized websites using this 
platform. Because it’s so popular there are 
literally thousands of WordPress designers, 
developers and support people around the 
world to help you, should you need it. 
Creating a new website on WordPress is 

beyond the scope of this book. But we are 
currently developing short course to teach you 
how to do it yourself. 

WordPress is so popular that many leading 
hosting providers now sell dedicated 
WordPress hosting which comes with the 
software already installed.  All all you need 
to do is select a theme and begin adding your 
photographs and content.  

Why would you want to have a self-hosted 
service over one that is fully hosted? Using the 
self-hosted version of WordPress gives you the 
ultimate flexibility. You are in complete control 
over the look, feel and functionality. Using 
a hosted service places you inside a walled 
garden that makes things easier in some ways, 
but prevents you from taking full advantage of 
the flexibility and power of the platform.  Just 
like photography, there is always a tradeoff. 

Here are a few photography self-hosted 
photography sites using WordPress: 

•  Eric Kim: www.erickimphotography.com/blog 
•  Juliette Mansour: www.juliettemansour.com 

If you’re ready to get online and are unsure 
which option to choose, I recommend starting 
with a free Wordpress.com account and sticking 
with it for several months.  Once you get into the 
habit of blogging and posting your work you will 
have a good idea of what works best for you.    

The most important thing is that you start blogging.  
Start simply and get into the habit of posting and 
writing about your work.  Websites are always a 
work in progress. If you try to create the perfect 
website from the start, it will never happen.

>

http://streetphotographymagazine.com/
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STREET PHOTOGRAPHY     -   15   -     WWW.STREETPHOTOGRAPHYMAGAZINE.COM

BLOGGING
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HOW OFTEN 
SHOULD YOU 
POST?

Once your website is up and 
running, it’s time to start posting. 
How often should you post? At 
least once a week is a good rule of 
thumb. If you’ve got the time post a 
few times a week. What should you 
post? If you want your website to 
become a storehouse of knowledge 
and let people know who you are 
and what you stand for, don’t just 
post an image. In a world flooded 
with street photos, you’ll need 
words to go with your photos if you 
want to make an impression. How 
can you achieve this?
Even if writing isn’t your forte, 
you can still succeed at creating a 
high quality blog post. If you have 
an image you want to post, write 
about it. You don’t need a 3,000 
word essay, just a few paragraphs 
about where you took the photo, 
what the image means to you or the 

story behind the capture. You’ve 
got the creative license here, so 
write about whatever you choose, 
but make sure it’s something 
that can help or at least entertain 
others. Still not sure what to write 
about? Here’s a list of do’s and 
don’ts followed by some step-by-
step instructions:
Do write at least 300 words for each 
blog post.

Don’t use space to tell visitors 
about your gear or camera settings 
(unless your target audience is 
other photographers).

Do create 1-3 blog posts each 
week.

Don’t spend too much time writing 
about your personal background, 
opinions, etc. Instead show it in 
your work.

Do select the photos for your 
posts carefully. Post only your best 
images.

WHY IT’S IMPORTANT
Regularly blogging improves your ratings on search engines, such as Google. It also 
gives people a reason to keep coming back to your website. 

http://streetphotographymagazine.com/
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CREATE A 
BRILLIANT BLOG: 
STEP-BY-STEP
Step 1: Select your images
At the start of the week, select 
a few images that you feel best 
demonstrate your artistic vision or 
images that have an interesting story 
to tell.

Step 2: Plan your posts
Using the images you selected, 
plan one to three blog posts for the 
week.

Step 3: Write and schedule 
the posts
For each image or group of images 
you select, write at least 300 words 
of content. The content could be 
the story behind your images, how 
you captured them, what they 
mean to you, etc. Once complete, 
schedule your posts to appear 
throughout the week. For example, 
if you plan three blog posts a 
week, you might schedule them for 
Monday, Wednesday, and Friday. 

Keep your posting dates consistent 
so people will know when to expect 
fresh content from you.

STEP 4: SPELL 
CHECK
Remember, typos and grammatical 
errors will make your website seem 
unprofessional and it will take the 
focus away from the quality of your 
photos, so be sure to run a spell 
check on your blog post before you 
make it go live.

STEP 5: REVIEW 
AND REPLY TO 
COMMENTS
If you have the comment feature 
activated on your blog, be sure to 
go back after each post and check 
for comments. Reply to comments 
when appropriate, even if it is just 
to say thank you for the feedback, 
as this will help to engage your 
audience and keep them coming 
back to your blog.

A personal website is your most important tool for creating a solid 
online presence. Make your website valuable through your blog by:

 Posting something new to your website at least once a week.
 Making sure you have at least 300 words of written content to 

go with your images.
 Run a spell check on your written content before you post it.

http://streetphotographymagazine.com/
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GET INVOLVED IN A 
COMMUNITY

4CHAPTER
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WHY IT’S IMPORTANT
Street photography communities are a great place to meet like minded individuals, 
receive valuable feedback on your images and to improve your online presence, of 
course.

Once your website is created and 
you’ve gotten into the groove of 
posting something a couple of 
times a week, it’s time to reach 
out to a few street photography 
communities. 

Here are a few examples of some 
street photography communities 
that are free to join and participate 
in:

 Urban Picnic Street 
Photography

 World Street Photography
 Street Snappers

In addition, there are plenty of 
Flickr groups you can join with 
large photo pools, photo challenges 
and unlimited opportunities to give 
and receive feedback and critique. 
Here are a few you might have 
heard of:

 Street Photography Now 
Community (SPNC)

 Street Photography Magazine 
 Aspiring Street Photographers
 Hardcore Street Photography 

(HCSP)

Whenever you join a community, 
remember that the best way to 
improve your online presence is to 
be genuinely helpful to others. That 
means taking the time to help out 
someone with a question you’ve 
got the answer to. It also means not 
limiting your comments on other 
photographers’ images to “Nice 
shot!” or “Good lighting.” You’ll 
have to be more specific than that if 
you want to be truly helpful. 

Besides communities and 
Flickr groups, you can also find 
opportunities to be helpful in 
forums. You can do a basic Google 
search for “street photography 
forums” and you’ll be greeted by 
hundreds of forums to choose 
from. When you enter a forum 
be sure to (1) read the comment 
threads carefully, (2) participate 
in the conversation and (3) be as 
helpful as possible. Remember 
that you are gaining insight into 
common problems and frustrations 
your target audience faces. Once 
you find out what those problems 
are you can write a blog post or 

http://streetphotographymagazine.com/
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perhaps a series of blog posts 
addressing their concerns. Not only 
will this improve your own web 
traffic, it will give you a good place 
to direct people to as you come 
across the same forum problems in 
the future.

JOINING AND 
PARTICIPATING 
IN A COMMUNITY: 
STEP-BY STEP
Step 1: Choose a 
community
Research several communities 
and choose one to participate 
in that fits your style, genre of 
photography and knowledge base.

Step 2: Visit the community 
regularly
Once you’ve joined the community 
that is the best fit for you, visit it a 
few times a week to stay up to date 
on news, events, etc.

Step 3: Participate
Take a few minutes to 
comment on photos you like 
or photos that could use some 
improvement. Offer practical 
encouragement and advice in a 
kind, respectful way. Read forum 
discussions and participate 
when you have something of 
value to contribute. Take note of 
any concerns or problems that 
come up often and refer people 
to helpful articles on your blog 
whenever possible.

Participating in online communities and forums can give 
your online presence a real boost, so remember:

 When participating in a community or forum, strive to be 
genuinely helpful with your comments.

 Write a blog post about any common challenges or frequently 
asked questions you notice.

http://streetphotographymagazine.com/
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CHOOSE ONLY ONE SOCIAL 
MEDIA TACTIC AND USE IT
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One of the biggest problems with 
social media is that there are too many 
choices. Many of us fall into the trap of 
trying to use several, which is a mistake. 
Remember, you’ve already got a lot on 
your plate with running your own website 
and engaging in street photography 
communities. 

So what is the solution to the flood of 
social media platforms? Pick just one 
platform and get good at it. If you try to 
manage Facebook, Instagram, Pinterest, 
Flickr, 500px, Google+ and Twitter 
accounts all at the same time your 
consistency will suffer and you will be 
much less likely to make an impact in the 
street photography community. 

On the other hand, you will build a 
solid follower base if you consistently 
post a few quality images to one social 
media platform each week. Don’t limit 
yourself to just posting images either. 
You’ll need to come up with well thought 
out captions, respond to comments and 
comment on other street photographers’ 
images too. 

If, over time, you get comfortable with 
your posting schedule for both your 
website and social media platform, you 
might consider adding a new platform to 
your posting schedule. Still, only do so if 
you are confident you can consistently 
post, respond to comments and leave 
feedback for other users. 

Be sure to utilize some of the space on 
your website’s homepage to ask visitors 
to follow you on your social media 
network(s) of choice. In addition, add 
social media sharing buttons at the top 
and/or bottom of each of your blog posts. 

One final word of advice, don’t be the 
biggest jerk at the party. We all know 
that when you join any social media 
platform there’s always a few trolls 
out there, ready to hit you with some 
nasty words. How should you handle 
them? Ignore and block if necessary. If 
you retaliate, you’ll end up looking like 
just another troll.  And while we’re on 
the subject of negative remarks, try to 
keep all of your feedback and even your 
criticism on a positive note. 

WHY IT’S IMPORTANT
Social media can give your online presence a huge boost - when properly used. When 
you try to use every social media platform that exists, your consistency will falter and 
so will your followers. Using only one platform to begin with gives you the ability to 
manage it well and turn it into a source of many new fans and followers. 
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If you see an area where someone can 
improve, tell them something you like 
about their photo before giving them your 
friendly advice. That way, when people see 
they have a comment from you, they’ll look 
forward to reading it and they’ll be more 
likely to take your advice to heart too.

To help you get started, here are some 
step-by-step instructions for a few of the 
biggest social media networks out there. 
Choose the one that you feel would be a 
good fit for your photography and go for it!

FACEBOOK:  
STEP-BY-STEP
Step 1: Create a page
The page you create will be your 
Facebook home base, so it’s important 
you take your time to make it appealing. 
If you have a logo, use it as the primary 
photo for your page. If you don’t have a 
logo, a professional quality portrait of 
yourself works just fine. Choose a cover 
photo from your images that is one of 
your best and make sure it fills the cover 
photo area well. Next, type up a few 
sentences describing your photographic 
vision and your objectives. In addition, 
remember that Facebook page URLs 
appear like this:
www.facebook.com/(yournamehere)

With that in mind, choose a web address 
that is easy to remember and fits with 
your vision and/or brand.

Step 2: Start sharing
This is the part where you’ll need your 
best images and content ready to go. 

Try to post something once a day. It can 
be an update, an image, your latest blog 
post, videos, etc. Just make sure what 
you post is of the highest quality. This is 
the best way to build up a solid base of 
followers, although it must be said that 
you will need time and patience before 
you gain thousands of followers. A word 
of caution, don’t post too much. Respect 
your followers’ walls by only posting once 
a day or even a few times a week.

Step 3: Seek out followers
Once you have a few photos uploaded and 
have done a couple of posts, it’s time to 
seek out new followers. Start by inviting 
your friends and acquaintances to join 
your fan page. You can use Facebook’s 
built in “Build Audience” tools to help you. 
There you’ll find easy-to-use options that 
invite your Facebook friends and email 
contents to your page. Thank each person 
that joins personally. That simple gesture 
means a lot.  

You can also promote your Facebook page 
by more traditional means. For example, 
you can include your page link on your 
business card, storefront, etc. 

Step 4: Engage your followers
Organic growth of your fan base comes 
from posting quality content consistently. 
You know, the kind of content that your 
followers like, comment on and share. 
Post updates that are timely and relevant 
a few times weekly or every day. Keep 
your tone friendly and conversational. 

Respond directly and quickly to comments 
and private messages. This can be time 
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consuming, but dialogue with your 
followers is invaluable and results in a 
more engaged community in the long run.

Step 5: Facebook ads
You can also take advantage of Facebook’s 
advertising options that allow to create 
custom ads, which are displayed in users’ 
feeds. These promotional posts direct 
“clickers” directly to your website. 

TWITTER:  
STEP-BY-STEP
Step 1: Create your personal 
profile
Come up with a username that is simple, 
memorable and consistent with your 
website message. Provide your website 
information in your profile as well, to 
encourage people to visit. 

Step 2: Start sharing
Again, quality content is key here. 
Share only your best images. As for 
written content, you’ve only got 140 
characters to work with, so make 
them count. Create a few (3-4) tweets 
for each of your blog posts, special 
events you participate in, or photo 
projects, but avoid the “Me Monster.” 
It’s cool to promote your blog and your                                                                                   
work, but be sure to add to the 
conversation to the mix and curate 
other people’s images and articles as                                  
well. For a healthy balance of tweets, try 
the 5:3:2 rule, which goes something      
like this:

Out of every 10 tweets you post...

 Five should be curated content from 
others that you feel will interest your 
audience.

 Three should be content from you 
that your audience will appreciate.

 Two should be personal, perhaps 
non-photography related to let people 
know you are a fellow human and not 
just some random blog or brand.

Unlike Facebook, it is totally acceptable, 
in fact recommendable, to post 
something a few times a day. If that seems 
overwhelming, you can invest in a social 
media scheduling tool, prepare a few 
dozen tweets at a time and then let the 
scheduling program post them spread out 
over a specific time period.   

Step 3: Use hashtags
Hashtags are a good way to build 
your audience on Twitter. Add two or 
three relevant hashtags to each tweet, 
preferably at the end of your message. 

Step 4: Engage your audience
To engage your audience, try the 
following tactics:

 Ask and answer questions - Get 
involved in conversations and offer 
up valuable information whenever 
possible.

 Promote others - Retweet posts that 
your audience might enjoy and give 
credit where credit is due. 

 Ask users to retweet - Surprisingly, 
simply including the phrase “please 
RT” can up your number of retweets, 
which could lead to new followers. 
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Step 5: Join relevant Twitter Chats
Twitter Chats are virtual meetings about 
a specific subject held that are held at a 
specific time. Participating in these chats 
is a good way to get to know others in 
your niche community and exchange 
information. Just be sure you do your 
homework on the topic before joining the 
chat. You may also want to promote the 
chat with a few tweets beforehand. This 
will encourage others to join and warn 
your followers they are in for a slew of 
tweets from you at the time of the chat.

INSTAGRAM:  
STEP-BY-STEP
Step 1: Set up an account
Choose a username that is easy to 
remember. If you are using Facebook or 
Twitter, try to create an account with 
the same username you use on those 
platforms. Select an appropriate profile 
picture and add a sentence or two about 
your photographic vision and objective. 
Include a link to your website in your 
profile information.

Step 2: Start posting
As always, choose only quality images to 
post. Add a well thought out caption to 
each image along with relevant hashtags. 
With Instagram, you can go all out with 
the hashtags. Separate them from the 
image caption, but add as many as you 
like. Post to Instagram one to three times 
a day. If this is too difficult, make an effort 
to post at least one image every other day.

Step 3: Engage your audience
Reply to comments on your own images 
and comment on the work of others. 
Try not to limit your comments to “Nice 
shot!” or “Love the lighting.” Instead, offer 
constructive criticism or specific reasons 
you like the shot in question. Reply 
promptly to any direct messages you 
receive. 

Step 4: Seek out followers
You can seek out new followers by using 
hashtags that your target audience might 
be searching. Another method is to reach 
out to others by following them, liking 
their images and commenting on them.

Social media platforms can be a valuable way to build your online 
presence or a big time waster, depending on how you use them so 
remember:

 If you are just getting started, pick ONE social media platform 
and use it consistently. 

 Link your website and your social media account.
 Engage your followers by creating well thought out captions for 
your images, responding to comments, and being human.

 Ignore and/or block the trolls.
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HOW TO GET PUBLISHED OR 
BE INTERVIEWED

6CHAPTER
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THE KEY TO 
GETTING NOTICED
The next step towards solidifying your 
online presence is to get published or be 
interviewed. But how can you get noticed 
if you are just getting started? The key is 
to build relationships.

That said, let’s back up a step. Before you 
start building relationships, you’ll need to 
choose carefully who to build relationships 
with. Begin by searching for street 
photography podcasts and magazines 
in Google, iTunes, Apple Newsstand, etc. 
The idea is to see who the current street 
photography influencers are. 

Make sure the websites you visit are 
up to date. For example, if you come 
across the perfect podcast or magazine, 
but they haven’t released an episode 
or issue in months, they aren’t likely to 
publish a new one.  Also, as you view 
various websites, ask yourself, “Does 
this podcast or magazine focus on street 
photographers? If so, would my style be a 
good fit for this particular publication?” If 
the answer to both is yes, then it’s time to 
get ready to contact them. If not, then you 
don’t need to focus on them just now.

When you find a publication or podcast 
that fits the bill, record the website 
address, a contact email address, social 
media addresses and any other relevant 
information. You might consider starting 
a spreadsheet to store your list of possible 
contacts. Double-check the information 
you record. 

MAKING CONTACT 
WITH EDITORS, 
PODCASTERS, ETC.
Now you need to prepare for initial 
contact. If it is a podcast you’re hoping to 
appear in, you need to listen to it, in fact 
you need to listen to several episodes. 
Remember, the key to scoring an interview 
is starting a relationship, so listen before 
you contact. The same goes for written 
publications. Read them before you ask 
to be published in them. Not only will you 
find out if your work is a good fit, you will 
also show the publisher you appreciate 
their work. 

After you’ve done your homework, it is 
time to make contact. Instead of sending 
an email right away however, why not 
focus on building a relationship? Follow 
them on Facebook and share one of their 
posts. Leave a thoughtful, helpful and 
positive comment on their blog. Write 

WHY IT’S IMPORTANT
Getting interviewed or published exposes your work to a whole new 
audience - people who might not know about your website or social 
media accounts.
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Getting published can expose you to new audiences and will solidify your 
online presence, so keep the following tips in mind:

 The key to getting noticed is to build solid relationships.
 Build relationships with current street photography influencers that 
fit well with your own personal style and the focus of your website.

 Read the publication (or listen to the podcast) you want to appear in 
before you make contact with the publisher. 

 Be honest and specific when contacting a publisher. 

about their latest podcast or magazine in 
your blog and link back to their website. 
When they discover what you’ve written, 
they are sure to visit your “About” page to 
get to know you. That way, when you do 
send them an email you won’t be such a 
stranger.

When you finally decide to send your 
email, be honest. If you just discovered 
their podcast or publication - tell them 
so. Then, being very specific, tell them 
in a way that proves you’ve listened in 
or read their magazine why you would 
be a valuable addition to their show or 
publication. Don’t just send them a link to 
your website. Give them solid reasons as 
to why you are a good fit and will bring 
them value. When your email shows that 
you took the time to listen or read and 
you’ve already done the work of figuring 
out if you are a good fit, you will stand out 
and you are much more likely to get an 
interview or get your article published.  
Yes, this process takes time, but building 
relationships with people who share your 
target audience is extremely effective and 
worth the effort.

GETTING 
PUBLISHED:  
STEP-BY-STEP
Step 1: Choose your contacts 
wisely
Research who the current influencers are in 
your photography niche and make sure their 
websites, podcasts, publications, etc. are up 
to date. 

Step 2: Build relationships
Don’t be a stranger. Follow your selected 
influencers on Facebook and share their 
posts. Leave thoughtful, helpful and 
positive comments on their blog. Write 
about their latest podcast or magazine in 
your blog and link back to their website.

Step 3: Make contact via email
When you decide it’s time to send an email, 
be honest about how you discovered their 
podcast or publication. Then get specific, 
tell them in a way that proves you’ve 
listened to their podcast or read their 
magazine why you would be a valuable 
addition to their show or publication.
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INITIAL RESEARCH CHECKLIST
 Make a list of street photographers with a 
solid online presence

 Visit their websites and social media sites
 Write brief notes about their website 
setup, products, content and feedback

 Look at other photographers’ websites 
and make note of things you like and 
don’t like about each

 Create a list of ideas you plan to implement 
on your own website and social media sites 

PERSONAL WEBSITE CREATION 
CHECKLIST

 Register your domain name
 Obtain a hosting account
 Point your domain to your hosting account
 Install WordPress (unless you purchase 
dedicated WordPress hosting)

 Install your theme
 Add static pages (Contact, About, etc.)
 Publish images as posts.  Use categories 
to group them

 Create your first blog post
 Create galleries of your photos
 Don’t expect it to be perfect.  Let it grow 
and evolve over time.

DAILY TO-DO LIST
Website

 Log into your website each day to check 
for comments or messages.

 Reply promptly and offer something 
genuinely helpful to the person who 
contacted you when possible.

Social Media
 Post one image daily, if possible.
 Check for comments to previous posts 
and reply.

 Review other photographers’ images, 
offer helpful feedback.

WEEKLY TO-DO LIST
Communities

 Log into your community or forum of 
choice and see what’s new.

 Look for opportunities to offer helpful, 
practical suggestions or solutions.

 Make note of any common problems 
people are having. You can use these 
topics on your blog.

Blog
 Write at least one blog post. Include 
images. 

 If you write a few posts, schedule them to 
publish over the course of the week, with 
a day or two between each post.

 Reply to any comments people leave on 
your posts. 

Getting Published
 Spend some time identifying current 
street photography influencers who fit 
your style and focus.

 Read their publications or listen to their 
podcasts.

 Leave a comment or feedback to begin 
building a relationship.

MONTHLY TO-DO LIST
Website

 Update your homepage with new images 
or articles to keep things fresh.

Getting Published
 Send a few honest, specific emails to 
editors or podcast hosts offering yourself 
as a guest or contributor.

 Enter a contest.

GETTING STARTED CHECKLIST
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